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For the purpose of this document, corporate support w ill be considered as membership 

subscript ions, funding or in-kind support received from for-prof it organisations. 

 

Hampshire and Isle of Wight Wildlife Trust (the Trust) is committed to improving condit ions for 

land and sea w ildlife by expanding and enhancing the quality of the w ildlife environment and 

people’s aw areness of the signif icance of that environment for their ow n lives.   

  

In order to achieve this, f inancial contribut ions and ‘ in-kind’  support are accepted from like-

minded organisations, individual supporters, corporate and philanthropic foundations and private 

companies. This Corporate Support Policy applies to private companies and corporate 

foundations w ho are applying to become corporate members of the Trust and/or are w illing to 

sponsor specif ic projects, programmes or act ivit ies.  

 

General principles 

 

The Trust is pleased to w ork w ith corporate supporters w ho are committed to the Trust’s 

mission. In addit ion to helping the Trust deliver its vital w ork, the Trust sees such relat ionships 

as opportunit ies to share expert ise and to encourage corporate supporters to integrate the full 

range of environmental considerat ions into their business strategy. The Trust also believes that 

a sustainable environment can only be achieved through education, and that all corporate 

supporters can play a vital role in promoting greater environmental aw areness and 

understanding amongst both employees and customers. Accordingly the Trust w ill w elcome 

corporate support on the basis detailed below : 

 

1. Corporate support is accepted by the Trust for programmes and act ivit ies that are 

consistent w ith the charity’s aims and vision. The Trust w ill not have relat ionships w ith 

organisations or industries w hose principles, policies or conduct are in obvious conflict 

w ith the charity’s values or w here, in the Trust’s view , public perception of such 

organisations and industries might undermine the Trust’s reputat ion or credibility and/or 

damage our relat ionship w ith a signif icant number of our supporters. Should this occur, 

the Trust reserves the right to refuse corporate membership or w ithdraw  from a 

sponsorship agreement. 

 

2. The Trust aims to be self-sustaining through membership subscript ions and funding from 

government agencies and philanthropic foundations. Therefore w hilst the Trust w elcomes 

appropriate support via corporate funding, it  is not the intention of the Trust for such 

funds to constitute the majority of its funding or for the Trust to become f inancially 

dependent on corporate funding. 

 

3. The Council of the Trust w ill instruct off icers to seek support from a range of funding 

sources in order to achieve its object ives. The Trust w ill not f ind a funder and then set 

policy according to the funder. 

 

4. Relat ionships w ith corporate supporters w ill be based on the principles of mutual respect, 

integrity and independence. The Trust w ill not enter into funding agreements that contain 

any clauses that might restrict the charity’s freedom to set, implement or communicate 
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about policy issues relat ing to its aims and object ives. The Trust also reserves the right 

to publicly object to any development/act ivity of the corporate supporter that is not 

compatible w ith Trust object ives. 

 

5. The Trust expects its corporate supporters to demonstrate a w illingness to reduce the 

environmental impact of their business. This may take the form of implementing an 

environmental policy, evidence of environmentally friendly pract ices and/or a w illingness 

to adopt a policy/act on advice to improve environmental performance.  

 

6. Acceptance of corporate funds does not imply the Trust’s endorsement of any of the 

company’s products, services, programmes or act ivit ies.  

 

7. The Trust w ill maintain control and object ivity w ith respect to any service, programme or 

project that is developed, sponsored or supported w ith corporate funds. The Trust does 

not permit inf luence by corporate supporters beyond the usual input the Trust seeks from 

stakeholders.  

 

8. The Trust may accept a corporate supporter’s provision of in-kind expert ise to assist w ith 

a project and/or core act ivit ies provided the principles outlined above are met.  

 

9. Corporate supporters may part icipate in Trust events that are organised to gather 

stakeholder input. All part icipants must comply w ith the charity’s policies.  

 

10. The Trust retains the right to review  and/or terminate any corporate relat ionship at any 

t ime. Fourteen days’  notice of intention to terminate w ill be given in w rit ing, together 

w ith full reasons for the decision to terminate. Before terminating the relat ionship the 

Trust w ill make every effort to re-build the relat ionship provided the Trust’s integrity and 

reputat ion is not compromised.  

 

Use of Trust name, logo, and property 

 

1. The Trust agrees to provide appropriate recognit ion of corporate support in its annual 

report, on its w ebsite, and as appropriate to any sponsorship agreement.  

 

2. The Trust retains the right to approve the use of the charity’s name, logo, and language 

related to statements recognising the corporate support. 

 

3. The Trust w ill retain control over any projects and/or core act ivit ies bearing the Trust 

name and logo, and over the use of the Trust’s intellectual property, such as 

accreditat ion standards, regardless of any corporate relat ionship. 

 

Sponsorship is defined as f inancial or ‘ in-kind’  support for a specif ic project, programme or 

activity. All sponsorship arrangements w ill be subject to a separate sponsorship agreement to be 

signed by both part ies but w ill contain the requirements outlined above. 

 

Guidelines for use of Trust logo by corporate supporters 

 

Corporate members (Wildlife Investors) w ill be permitted to use the Trust’s logo to acknow ledge 

their support provided that: 

 

a)  The logo is used in full and not as part of any other logo or image. The minimum size of the 

logo should be 25mm x 25mm. 
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b)  Black and white reproduction only is permitted. 

c)  The logo is not used in any w ay to indicate endorsement of or sponsorship of an idea, 

product or posit ion of a corporate member. 

d)  All uses of the logo must be approved in w rit ing by nominated representat ives of the 

Hampshire and Isle of Wight Wildlife Trust and only after supply of a proof show ing the f inal 

size and location of  the logo on the printed/electronic material. 

e)  In case of termination of their membership the corporate member undertakes to remove all 

logos from corporate material w ithin three months of the date of termination. 

f)  Logos w ill be supplied in electronic format (jpegs, t if fs or bmp f iles).  

 

Procedure for accepting corporate support 

 

The following procedure will be followed when the Trust is considering applications for 

corporate membership: 

 

1. The Corporate Support Off icer evaluates the appropriateness of the applicat ion from a 

corporate organisation. The evaluation process w ill be based on the general principles 

outlined in this policy document. 

 

2. The Corporate Support Off icer emails a list of corporate supporters and applicants to the 

SMT on a regular basis. This is to ensure w ider aw areness of corporate supporters, to 

check that all relat ionships are appropriate, and to create an opportunity to raise any 

w ider issues before a f inal decision is made. 

 

3. If  the Corporate Support Off icer is unsure about the potential supporter’s suitability, s/he 

w ill refer to the Head of Marketing, Membership & Fundraising and Chief Executive (in 

consultat ion w ith the rest of the Senior Management Team) to help make the decision.  

 

The following procedure will be followed when the Trust wishes to approach corporate 

organisations for sponsorship or ‘in kind’ support: 

 

1. An init ial evaluation of the appropriateness of support w ill be carried out by the 

Corporate Support Off icer and relevant Head of Department or appropriate Project 

Off icer. The evaluation process w ill be based on the general principles outlined in this 

document and w ill be undertaken before the potential supporter is approached.  

 

2. Companies approved as potential corporate sponsors may then be approached w ith 

sponsorship proposals subject to any restrict ions that have been identif ied. 

 

The following procedure will be followed for recruiting Wildlife Investors 

 

1. The Corporate Support Off icer selects potential supporters based on environmental and 

social credibility. Potential Wildlife Investors should not be using the scheme as a 

‘greenw ash’  mechanism but already express a proactive interest in sustainable business.  

 

2. Corporate supporters should preferably be sought w ithin or close to designated Living 

Landscape areas, in order to increase Trust presence and aw areness in these zones.  

 
 


